Proceedings
Vancouver, British Columbia themes was framed by Katz's functional theory (1960) . Functional theory has typically been used in sociology, and it premises that any given attitude serves one or more distinct personality functions: adjustment, ego defense, value expression, and knowledge. The first theme, search autonomy-the motivation for searching for information with full control-is relevant to the "adjustment" function in functional theory, which states that there needs to be a better path to satisfaction. Consumers who have autonomy over their searches can maximize the rewards by receiving the exact information they require, thus creating a better path to satisfaction. Visual inspiration-consumers' preference for visual cues instead of written information-is supported by the "value expression" function. Through this function, visual inspiration allows the consumer to reassert their self-concept and express values when using digital fashion media. They can utilize digital fashion media to inspire their lives. Millennials prefer information from images rather than text, as they have become acclimated to visual media and now prefer information presented quickly. Instant gratification-the motivation for speed, accuracy, and ease of information seeking via digital media-is relevant to the "adjustment" function. Through "adjustment," instant gratification provides a better path to satisfaction through the instantaneous search aspect, as well as digital media's ease of use. Virtual storage-the ability to digitally store their information searches-can be understood through the "knowledge" function; knowledge requires more meaningful information about a problem, which virtual storage fulfills. A user can easily go to where their information is stored, should they find themselves facing the same problem again. Gratuitous information-information that is free to consumers without any hidden fees-is related to the "adjustment" function. Consumers are provided with infinite amounts of information for free on digital media, and this creates a better path to satisfaction (per the adjustment function requirements). Millennials are extremely price-conscious; therefore, gratuitous information was highly appreciated and the main reason for millennials' avoidance of magazines. Finally, millennials were more likely to trust the information on digital fashion media, as they were deterred by any notion of commercialization-they valued authenticity. This is relevant to "ego defense," because consumers avoid threats and external dangers through their acceptance of information given to them by other trusted consumers e.g. fashion bloggers. Their distrust of commercialized bloggers and corporations eliminates the external danger of receiving information that is deemed to be biased.
Theoretical and Practical Implications:
This study contributes to building a rigor to the functional theory as it is extended to consumer psychology, especially underlying information seeking behaviors in the current digitalized world. The results provide useful managerial implications for both fashion magazines and digital fashion media. Editors of fashion magazines can attempt to restore readership by increasing the creativity of visual-oriented content, being more selective with advertising, and providing incentives for subscription. Managers of digital fashion media can maintain and increase user traffic by responding to their customers' urgent needs of increasing application interactivity. In addition, they should continue to provide consumers with complete autonomy over all their informational needs, including complete ease of use from trusted sources and with no hidden fees.
